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This is the most comprehensive and holistic study of young Australian
women’s health to date, spanning key mental and physical health domains:
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GOAL: to improve women’s wellbeing, productivity and
long-term health outcomes
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% The age of 16-25 years is critical in a woman’s life
“ Independence, behaviours and lifestyle choices are established
% These lay the foundation for future health trajectories for themselves, partners & families.
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www.yfhi.org

.fhl young female
health initiative

Health Questions? Ask the Expert )
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If you're female, aged between 16 and 25 years and
living in Victoria, we want to hear from you!

The University of Melbourne and the Royal Women's Hospital are looking for ways
to improve the health of young women in Australia through a new study called the
Young Female Health Initiative that will explore lifestyle, behaviour, nutrition,

physical health and emotional wellbeing.
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You are invited to complete a
survey about health. it's quick,
easy, confidential and you could
win great prizes just for taking
part.

So what are you waiting for?

Find out more and
Contact Us fo get involved.

CONTACT US

Health behaviour
and nutrition

¥\ Mental health
and wellbeing

Sexual and
reproductive
health

Heart health
& diabetes

Bone & joint

THE UNIVERSITY
OF MELBOURNE

Terms & Conditions and Privacy
Policy
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CALCI-APP PHYSICAL

YFRIPILOT ACTIVITY STUDY

{ — » Study lnv?lvem.ent:
'\ health y - Questionnaire

- Site visit (comprehensive
VACCINE — .- B
\ health behaviour BEEIG]

health check)

- Additional components:
metabolic \ _ smartphone application,
4 health »’ . physical activity monitor,
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LAUNCH




thewomens

the royal women's hospital
victoria australia

THE UNIVERSITY OF
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Pilot Study

Do survey, win prizes

Are you 16-25 years and live
in Victoria? We want to
know what you think about
health. Fill in a survey and
go in a draw to win prizes

Recruited Using a Social Networking

Tell us what you think

Tell us what health issues
are important to you, fill in a
survey and help improve the
health and wellbeing of
young Victorian women

It’s all about you

Are you 16-25 years and live
in Victoria? We want to
know what you think about
health. Fill in a survey and
go in a draw to win prizes
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gt Pilot Study Findings (2010)

Method: Targeted advertisements posted on Facebook, inviting
16-25 year old Victorian women to complete a health survey.

It’s all about you

Results:

*» 278 participants after 4 months of recruiting

< Age, geographical, socio-economic distribution of i Vitoriao We wart to
respondents generally matched that of target population A e

go in a draw to win prizes

*“* Very cost-effective (AUD 20 per participant recruited)
** 50% willing to travel to our study centre Tolli vz Whak you Mok
“* 92% agreed to participate in a larger women’s health study*

** Prevalence of overweight/obesity increased with age (24% of |
ear olds rising to 36% for those 22-25) Feill s what Hisalth tasues

are important to you, fill in a

ive intervention strategies survey and help improve the

health and wellbeing of
young Victorian women
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*Fenner, Y, et al. ] Med Internet Res, 2012. 14(1): p. e20.  * chi-square goodness of fit, ** based on postal code
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*Fenner, Y.
exploratory study. J Med Internet Res, 2012. 14(1): p. e20.
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Cervical Cancer Prevention
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studying the effectiveness of
the Australian cervical

cancer/HPV vaccination program
VACCINE

The Vaccine Against Cervical Cancer Impact and Effectiveness Study

Murdoch Childrens o9 vicon
Research Institute ‘IX) CCCCCC
i s, Heatthier Fobore. A Agency



VACCINE Study Objectives

THE UNIVERSITY OF thewomens

the royal women's hospital

MELBOURNE  Measure the effectiveness of the Australian
cervical cancer vaccine programme
(real world situation).




Sub Study A Design

THE UNIVERSITY OF
MELBOURNM

Expression of Interest
Telephone Call

Facebook Advertising

HPV
Genotyping
(Linear Array)

Participant’s HPV
Vaccination Record
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Demographic
Knowledge
Behaviour
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Are you 18 to 25 years of age?

If you're female, aged between 18 and 25 years
Get Involved! and living in Victoria, we want to hear from you!

About the Study Australia led the world in providing young women with a vaccine to
help prevent cancer of the cervix, 2 major killer of women around
About Us the world. Now we need to find out how well this vaccine is
working in young Australian women.
Contact Us
You are invited to take part in this important study — vaccinated or
Links not — we want to hear from you.

It's quick, easy and confidential — and your contribution will make

K Recommend | 31 a big difference.

Find ws en 2 CLICK HERE TO
4 Facebook: Click here to read more about the study REGISTER NOW
and to take part

The Vaccine Against Cervical Cancer Impact and Effectiveness Study



Recent Sensis Findings
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Social networking sites used

Male Female 1419 20-29 10-39 40-49 50-64
(224) (266) (92) (130) (94) (78) (58)

Facebook 980y 98

Linkedin 8% 1% 300

Twitter 904 7% 90 7%
Myspace 6% 3% 4% 3%
Other 800 1% 4% 3%

Social networking site usage by age and gender

Total Male Female 14-19 20-29 30-39
(803)  (402)  (401) (100) (140) (134)

Everyday 70%  52%
Most days 15%  20%
A few times a week 7%  12%
Once a week 1% 6%
Less than weekly 0% 4%
Never 7% 7%

Sensis® Social Media Report: Australian people and businesses are social media, May 2011



Facebook Global Snapshot

THE UNIVERSITY OF EDSXX&EEEQ&
ME LBOU RNE victoria australia

Facebook Facebook Global Audience

* United States, Brazil and India are
G I 0 ba I Facebook’s largest audiences
* 52% Male, 48% Female
SnapShOt *  71% under 34 years of age
Age - Global
Gender - Global
Ages 55-64 5%
Ages 45-54 L%
Ages 35-44 15
Female, Ages 26-34 26%
8% Male. 52% Ages 18-25 25%
’ Ages 13-17 | . | 20%
0% 10% 20% 30%

Top 20 Global Markets by Facebook Audience
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Designing Facebook Ads
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Women's Health Matters

Are you aged 18-25?
Contribute to women's
health research & receive
a $10 gift voucher.

You like this.

Women's Health Matters
vaccinestudy.org.au

" e——— Are you aged 18-257?

. i=4/ Contribute to women's
health research & receive
a $10 gift voucher.

Facebook Advertising

Make a Difference

Are you aged 18-257
Contribute to woemen's
health research and

receive a 510 qift
"

Hpv Study likes VACCINE Study.

Improve Women's Health!

Are you aged 18-25? Get
involved in women's
health research and
receive a $10 gift

‘ voucher

Hpv Study likes VACCINE Study.

thewomens

the royal women's hospital
victoria australia
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Targeted
3 ) people

Vaccine Facebook Study Page

Are you aged 18-257
Contribute to women's
health research & receive
a §10 gift voucher.

You like this.

View on Site - Create a Similar Ad

Targeted®
Reach?® - —

M social Reach?

Response

Ml Clicks B Actions
30

05/25 05/28
114,438

Targeting

This ad targets 359,700 users:

n who live in Australia

n who live in Victoria

u exactly between the ages of 18 and 25 inclusive
n who are female

= who are not already connected to VACCINE Study

Suggested Bid: $1.56 - 2.38 AUD

How do you go about monitoring or tracking
activity related to your ad campaign?

thewomens

the royal women's hospital
victoria australia

Actions’
7
M page Likes?

M page Post Likes”
see full actions report

Women's Health Matters 1
Ad Preview

Women's Health Matters
vaccinestudy.org.au
T Are you aged 18-25?
| Contribute to women's
health research & receive
a $10 gift voucher.
&

View on Site - Create a Similar Ad

Targeting

This ad targets 359,840 users:
who live in Australia
who live in Victoria

exactly between the ages of 18 and 25 inclusive
who are female

Suggested Bid: $1.04 - 1.87 AUD

147




Tracking website activity  icvomer

THE UNIVERSITY OF
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Visitors Overview Sep 25, 2011 -Jun 13, 2012 ~

Advanced Segments | Emall==TA  Export »  Aod to Dashboard
& = of visits - 100.00%
Overview
Vielta - |ws. Sebecta melic

@ Visits

Jan a1z Fab 2012 Mar 2012 May 2012 Jum 2012

2,589 people visited this site

padethas. Visits: 4,480
[T — Unique Visitors: 3,589

med s Pageviews: 10,067 = 80.02% New Visitor

3,585 Vishte

pabetssssh Pages / Visit: 2.24

19.98% Returning Visito
Al buiik Avg. Visit Duration: 00:01:20 o oo o Relurning Histtor
¥ Bounce Rate: 56.88%
"W % New Visits: 79.98%

https://www.google.com/analytics
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facebook.com
2.33K

(direct)
1.45K

facebook.if...e-apps.com L
405

google
125

apps.facebook.com
102

{other)
59

https://www.google.com/analytics

Starting pages
447K Visits 2.72K Drop Offs

leni
1719

“glinks
203

‘-‘fﬂq
154

— labout-the-study
88

o {+6 more pages)

49

1860

o (home) AN

Tracking website activity . one

the royal women's hospital
victoria australia

1st Interaction 2nd Interaction
1.75K Visits 656 Drop Offs 1.1K Visits 487 Drop Offs

labout-the-study
- AT0

fabout-the-study

_ leoi
337

“labout-us
A 168

3

A\

~ [contact-us N\ -

49 {home)
\\ 75

" labout-us \

M " Icontact-us

2 "~ (+5 more pages)
19

{+5 more pages)

8
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Continuous Improvement
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How much does it cost?



Counts & Costs

the royal women's hospital
victoria australia

* Does not include the $10 gift voucher
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CALCI-APP PHYSICAL

YFRIPILOT ACTIVITY STUDY

{ — » Study lnv?lvem.ent:
'\ health y - Questionnaire

- Site visit (comprehensive
VACCINE — .- B
\ health behaviour BEEIG]

health check)

- Additional components:
metabolic \ _ smartphone application,
4 health »’ . physical activity monitor,

YEH!

BONE HEALTH l " SAFE-D
INTERVENTION YEHI

STUDY . STUDY )
LAUNCH
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Launch Study (2012 - 2013):
Testing full YFHI protocol in a sample of 200

1) Gather a broad array of questionnaire and biological/physical data on physical
and mental health and socioecological factors in a sample of young women.

2) Assess levels of compliance and participation; data quality; and acceptability
of study procedures.

3) Establish a youth-friendly study protocol for a large cohort study.

itional pilot studies to develop and validate web- and mobile-
ication technologies for data collection,
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How do we reach young Victorian women
thewomens
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* In Australia, SNS use is the #1 online
WHY USE FACEBOOK TO activity for 16-29 y/os (83% regular users;
RECRUIT PARTICIPANTS? 93% of users Facebook members

* Highly cost-effective

* Targeted advertising to users meeting pre-
specified location, age and gender

* Clickers redirected to the secure study
website

HOW DO WE USE
FACEBOOK FOR
RECRUITMENT?

HOW DOES FACEBOOK
MATCH USERS WITH OUR
TARGET PARAMETERS?

* IP addresses and personal profiles provided
by users

* No. Ad targeting is automatic by Facebook
* Facebook provides us with unidentified
advertising data and respondent group
descriptive data

DOES FACEBOOK GIVE US
INFORMATION ABOUT
INDIVIDUAL USERS?
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DOES FACEBOOK TRACK
WHO PARTICIPATES IN
THE STUDY?

WHAT ABOUT WOMEN
WHO DO NOT KNOW
THAT FACEBOOK USES
THEIR INFORMATION?

CAN FACEBOOK SELL ON
INFORMATION ABOUT
USERS WHO CLICKED ON
THE AD?

DO THE BENEFITS OF
FACEBOOK RECRUITMENT
OUTWEIGH ANY PRIVACY
CONCERNS?

thewomens

the royal women'’s hospital

* No. Facebook can only record who
clicked on the ad.

« Study participants and research staff
can join a YFHI Facebook group for study
info and updates.

* No infringement of personal privacy
according to widely accepted standards of
research and ethics

* Using information in this way is not
unique to Facebook

« We cannot guarantee that Facebook will
not sell users' information to third parties.
* Many commercial organisations do this.

* Facebook’s privacy policy is stated
clearly and is readily accessible

* We maximise possible benefits and
minimise possible harms to potential
participants

* The method addresses both " justice” and
“autonomy"” in research




Snowball Recruiting - Facebook

THE UNIVERSITY OF 11} "
MELBOURNE RCGCh

Number of friends, contacts or followers
]
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Male Female 14-19 20-29 30-39 40-49 50-64

(224) (266) (92) (130) (94) (78)
Up to 20
21to 50
51 to 100
101 to 200

Over 200

Don't Know

(58)



